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This Document is Available on the Web as a Searchable PDF!

Given the large number of internet-based resources highlighted in this Resource Guide for Sustainable Tourism, and
that these resources are constantly being updated, you may find it easier to view the document as a searchable PDF
on the Web. You can view the document online, download the entire document to your own computer, or download
only the chapters that you need.

www.seagrant.umaine.edu/extension/coastcom/sustour.htm



www.seagrant.umaine.edu/extension/coastcom/sustour.htm

